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When it comes to your business website, design is critical. A professionally designed website will always 
deliver better results than a generic ‘freebie’ site because an effective business website needs to be 
more than just practical, it needs to be beautiful. 

Have you heard of ‘the blink test’? It says that an online visitor judges a website in just 3-5 seconds. 
That’s all it takes for them to decide if you’re someone they can trust and want to do business with, or 
if they will click away. 

The fact is, the quality of your website is directly related to the perceived quality of the goods or 
services you offer and, based on your website, visitors are quick to form an opinion about your position 
in the industry - regardless of your actual level of professionalism or expertise.

In this eBook, we’ll give you some valuable tips for creating a professional website that will increase 
engagement and boost conversions. 

INTRODUCTIONCONTENTS
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If you’re not showcasing your company in the best possible light, you’re likely missing out on some key 
sales opportunities.

The Internet allows people to compare competing businesses very easily. We can almost guarantee that 
any visitor to your website has also visited at least one of your competitors and they’ll be judging you 
very quickly, based solely on the visual cues your website is sending. 

Our best advice is to stay away from DIY websites. While a DIY website will technically work, unless 
you’re a graphic designer, there will be many design elements that you’ll miss out on. If you’re serious 
about investing in your business, you need to get a senior designer on-board to help you achieve the 
best design result. A good designer will understand your business and target market, and create a 
website that truly captivates your audience. 

Here are just a few aspects that a senior designer will take into account when designing your website.

WHY PROFESSIONAL DESIGN?

1.
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The average visitor to your site will spend less than 5 seconds on your homepage before deciding 
to move on to another page or go back to searching. Grab their attention right from the start!

First impressions count for a lot, but they don’t necessarily convert. Many designers make ‘pretty’ 
websites that don’t do anything for your bottom line. The web is full of millions of these Internet 
tombstones that are sitting idle, burning a hole in business owners’ back pockets instead of yielding 
massive profits. Your website exists to help you make profits, so making a first impression that converts 
‘browser’ into ‘buyer’ is exactly what you should be after. Make sure you have strategies in place to 
capture potential leads (see calls to action and lead capture in Part 4), and that your design works well 
for your business.

Your homepage is one of the most important parts of your website. This is the default place your 
visitors will land every time they click on your ‘www’. Use this valuable real estate to grab the visitors’ 
attention, showcase the very best of your business, and guide them through your online sales process. 

FIRST IMPRESSIONS

Example of website homepage

Source: All Aussie Concreting

www.allaussieconcreting.com
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If you had to sum up your entire business in one word, could you do it? It’d be pretty challenging! What 
words can’t quite capture, a quality design will convey for you. 

A quality website design serves two purposes: winning the favour of both Google and your prospective 
customers. As you’re thinking about how your new website is going to look, the very first thing to 
consider is your logo: the visual cornerstone to your brand’s marketing.

Your business logo design will appear on everything your brand does, from letterheads to business 
cards to banners and beyond. If your logo looks amateurish, so does your business! If you haven’t 
already, make the investment and get a quality logo designed to start your business off right. Having 
a quality, credible logo will help your business make a strong impression right from the start - offline 
and online.

Some interesting statistics from Upstream Marketing demonstrate the importance of good logo design: 

• 41% of consumers don’t trust companies whose logos they don’t like

• 63% said a poorly designed logo made a brand look cheap

• 38% chose a new brand because of its logo.

YOUR LOGO

2.
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Does your logo resonate with your target market?

Do audiences ‘get’ what makes your organisation, products or services better than the competition? 
People want stories, they want to see at a glance what you stand for. With the right elements, your 
logo will not only reflect your brand, but also be instantly recognisable to your target market.

Know your personas

A persona is a profile that fully describes the demographic, psychographic, wants, needs, and other 
details of one key member of your company’s target audience. Referencing a persona will help you 
design a site that speaks to your ideal audience. 

Be consistent

When it comes to branding, consistency is key. Every aspect of your branding from the typography to 
the colour scheme needs to be related. Switching the colours and font from page to page will dilute 
your brand message and confuse your audience.

Example of colour consistency

Source: Grey Duckling

www.thegreyduckling.com.au
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COLOUR TIPS:
• Use colours that are near to each other on the colour wheel.

• Avoid colours that are so bright that they are hard on the eyes.

• Ensure your logo looks good in black and white, grey-scale, and colour.

Colours

You’ve probably heard that different colours evoke different emotions. For instance, blue instils 
feelings of trust in people while yellow evokes feelings of happiness. Do a little colour research 
to find out which colours your target audience gravitate towards.

The colours you choose for your web design should mesh well with the colours in your logo, 
since they’ll go hand in hand with your website. Choose colours that reflect your brand (bright 
and playful, calm and professional, cool and outdoorsy), and use these colours throughout 
your online work. Make sure the colours you choose pair together and contrast nicely in a 
way that’s easy to read. Nothing’s worse than having to squint to make sense of a poorly 
designed website!

If you’re a Web123 client, you can select all the colours for your website yourself, or our expert 
design team will hand-pick them for you. Colours are a crucial part of branding, so make sure 
they’re ones you really like and use them consistently in your branding.

Colours, Logos and Emotions

Source: Sortfolio
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Typography matters

Choosing the right font for your design is more difficult than most people realise. If your logo 
design includes text, either as part of the logo or in the tagline, you will need to spend time 
sorting through various font types — often, dozens of them — and testing each one with your 
design before making a final decision.

Consider three main points when choosing a font to accompany your logo design:

• Avoid ‘fun’ fonts like Comic Sans, or your design may come off as amateurish.

• Make sure the font is legible when scaled down.

• One font is ideal. Never use more than two.

If you really want your logo to stand out from the crowd, consider getting a custom font 
created. The more original the font, the more it will distinguish your brand. Some famous logos 
that incorporate custom fonts include: Yahoo!, Twitter, and Coca Cola.

Sans Serif Serif Script

Aa
Helvetica

Aa
DIN

Aa
Adobe Caslon

Aa
Lobster

TYPEFACE SUGGESTIONS:
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Use vector graphics for your logo

Standard practice when designing a logo is to use vector graphics software, such as Adobe 
Illustrator. A vector graphic is made up of mathematically precise points, which ensures visual 
consistency across multiple sizes.

Raster graphics, on the other hand, are made up of individual pixels of various colours. Because 
they have a finite number of pixels, they can look grainy when distorted and distorted when 
scaled up or down in size.

An example of how raster graphics can limit reproduction.
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Maintaining visual consistency

The main advantages of vector graphics for logo design are:

• the logo can be scaled to any size without losing quality

• editing the logo later is much easier

• it can be adapted to other media more easily than a raster image.

What size for my logo?

You need to make sure your new logo is effective across all platforms. A logo is no good if it 
loses too much definition when scaled down for letterheads, envelopes, and small promotional 
items. It also has to look good when used in larger formats, such as posters and billboards, and 
needs to translate to electronic formats such as TV and the Web.

The most reliable way to determine if a logo works at all sizes is to test it. The smallest scale is 
usually the hardest to get right, so start by printing the logo on a letterhead or envelope and 
see if it’s still legible.

Is your logo tired and old fashioned?

If you need to refresh an old logo without compromising customer recognition of your brand, 
our Kwik Kopy designers can help. Your finished logo will be supplied in a range of formats to 
suit all your branding needs, and you’ll receive a style sheet outlining design guidelines and tips 
on how to use your new logo in all of your marketing materials.
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Branding your business involves projecting a strong, consistent image across all of your marketing 
platforms. By projecting your unique brand vision, you send a clear message about what your business 
is all about.

Small business owners often make the mistake of creating a web presence before they create a branding 
strategy. When that happens, business owners find themselves with an inconsistent brand message that 
is less compelling and confuses customers.

What is the benefit of projecting a consistent brand online and off?

• A quality brand message signals a higher level of quality and promotes trust.

• Branding establishes a personality for your business that helps to attract your ideal client.

• Effective branding helps you stand out from others in your industry.

• A strong, focused brand consistently projected across all of your platforms makes your business 
more credible and recognisable.

Consistency with offline branding

Your branding should be easily recognisable both online and off. Customers need to instantly recognise 
your branding regardless of whether they are looking at physical materials like direct mail flyers and 
business cards, or online materials like your social media platforms or website. 

BRAND CONSISTENCY

3.
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Brand consistency example
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Quality Control

As you’re building your business online, there should never be any confusion about whether 
a particular page belongs to your company or just another company bearing the same name. 
Use the same colours, font styles, images, tag lines and language everywhere your business is 
online. That includes every page of your website (including blog and eBooks!), your social media 
accounts, your profiles on business directory listings – everything!

Regardless of whether your business has a physical location, you should do everything 
you can to match the branding between your offline presence and your physical one. Your 
business cards, your banners, your product packaging... everything! Being consistent with 
these design elements of your company will ensure that the moment a customer sees your 
content online, they will recognise it as part of your brand. Establishing consistency across 
your online presence will help your business build a positive online reputation and increase 
brand awareness – which, in turn, helps you extend your reach while attracting and retaining 
customers. If that’s not enough reason for uniformity, I don’t know what is!
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When thinking about website design, you need to consider your visitors. Be as kind to them as possible. 
Just because you know how to get around your website, doesn’t mean it’s obvious for your users. Avoid 
flashing lights, overcrowded designs and music that suddenly blasts out of the speakers near your 
unsuspecting visitors. 

Here are some common design mistakes that should be avoided.

WEB DESIGN FUNDAMENTALS

4.
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Missing logo

Your logo should appear on every single web page, ideally on the top left hand side. Whilst it 
shouldn’t be the biggest component on your web page, it’s important that it is included. 

Hard-to-find contact info

The highest converting websites have a phone number placed on the top right hand corner of 
each web page. This is one of the simplest things you can do to ensure the effectiveness of 
your website.

No white space 

At all costs, avoid a cluttered website. Whitespace is a necessary element of a great website. 
It’s easy to overdo your design because you want to add a lot of different things, but make sure 
you keep some clear space. White space allows people to move around the page without being 
bombarded with too many details.
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Neglecting textual components

Your text needs to be large enough to read easily, without being over the top, and links should 
be obviously ‘clickable’. Make sure your developer uses good contrast, and never underline 
words that aren’t links. Use headings, bullet points and white space to encourage visitors to 
read your content. 

Vague message

It’s really important that your website design can communicate to viewers in a matter of 
seconds what your business does. If you cover the logo, is it still obvious what your business 
does? The typical web visitor will only spend about three seconds of their time before making a 
decision about your brand, so it’s important to get your message across quickly. 
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Lacklustre banners and buttons

Take particular care when designing the banners, icons and buttons for your website. Part of 
great website design is creating a clear path for your visitors to follow. Think about what you 
want to achieve with each page of content and create banners and buttons that lead customers 
to take that action.

These ‘calls to action’ could be ‘Call Now!’, ‘Email For A FREE quote’ or ‘Subscribe Today!’ and 
will compel your visitors to make contact with you in some way, whether through your store, 
by giving you their details, or by reaching out to you. 

Difficult navigation

Web users are impatient people, so make it easy for your visitors to find the information they 
need quickly. According to Gartner, 50% of all sales are lost because users can’t find what 
they’re looking for. Don’t make the mistake of burying the most important information deep 
within your website. All the really important stuff should be the first thing visitors see when 
they land on your homepage. 
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Flash

Flash player is a powerful tool for delivering video, audio, and other multimedia on your 
website, but an entire website built in Flash won’t do you any favours.

Having a Flash website is like making customers stand at your front door with the door closed 
while you force them to listen to your company jingle before you let them in. Web visitors are 
time poor, and they want to get in and out quickly. You need to give them reasons to stay and 
keep clicking, not reasons to leave. 

Why you should never have a Flash website: 

• Your website won’t be visible on an iPhone or iPad.

• The website load time can be long and you will lose visitors.

• Website reporting on Flash navigation is problematic. If you can’t view any stats or use any 
reporting tools, how can you improve your website’s performance?

• Flash breaks web usability standards.

• Flash breaks search engine website previews.

• Website updates require specialist Flash programming skills, which can be extremely 
expensive.

• If a user has disabled Flash to avoid Flash-based advertising, your website won’t even load.

• Information embedded in Flash is often invisible to search engines like Google. Because 
everything on the screen is rendered as an image, not text, you won’t be found by 
important prospects, which makes it more difficult to drive traffic to your site.

• Of the top 100 highest performing websites in the world, not one of them has an animated 
Flash intro. 
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Music and auto-play videos

Putting music on your website is one of the biggest mistakes you can make. If people wanted 
to listen to music whilst they were browsing, they’d turn on their iPod. One of the fastest ways 
to annoy visitors and make them leave your website is to embed music into your home page.

And while video can be a great way to convert visitors into customers, avoid using the auto 
play feature. Allow your visitors to make the decision for themselves if they’d like to press play. 

Poor quality imagery

Another key part of getting the right ‘look’ on your site is imagery. Have you ever gone to a 
website that’s nothing but plain text? Boring! Quality images and graphics are the butter to 
your website’s bread! The visual aids on your website play a huge part in building consumer 
confidence - showing visitors to your site that you and your offerings are the best of the best.

ONE SECOND…  That’s all you have to tell your website visitors what you do and why you’re the 
only one that can do it right for them! No wonder imagery and design are SO important! Good 
banner design grabs website visitors and inspires them to stay. 

Using low quality pictures will dramatically diminish the quality of your overall design and 
these days there’s really no excuse for it. Even if you can’t afford a professional photographer, 
there are plenty of stock images available to buy that will help you portray your business in the 
best possible light. 

If you’re selling products directly through your website, you’ll want to use clear images of 
each product. No one wants to buy something sight unseen! Consider using photos showing 
alternate views of the product for items such as clothing. For example, you could have one 
image of the front of a shirt, another one of the back, and then a third image of someone 
modelling the shirt. This will give your customers a better idea of how the product will look in 
real life, increasing consumer confidence and helping you make that sale. 
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Your website is a 24/7 representation of your business, and users are making split-second decisions 
about your brand based on just a few seconds on your website. If you want to make a great impression, 
build confidence and make more sales then your website design needs to be top notch.  

All the best websites are big on clarity and kind to their users. They’re fast loading, easy to navigate, 
consistent throughout, and have high quality content that’s relevant to their audience. Creating a 
website that consistently achieves results takes time, and with so many different design aspects to 
consider it’s easy to forget to include key components that could affect the overall effectiveness of 
your site. 

If you need help creating a beautiful and powerful website design, get in touch with the design team 
at your local Kwik Kopy centre today. 

KEEPING IT ALL TOGETHER
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Simply download any of the following eBooks that Kwik Kopy have designed to reveal the secrets of a 
successful website.

WANT TO LEARN HOW TO TRANSFORM YOUR 
WEBSITE INTO AN EFFECTIVE MARKETING TOOL FOR 
YOUR BUSINESS? 



Does Your Website Pass The Test?

A business website should do more than just list contact details, it should 
generate results and provide opportunities for customers and prospects 
to engage with you and your business. We can provide you with a FREE 
website audit. Contact us today or click here:

http://www.kwikkopy.com.au/web-digital/website-audit

• Graphic Design

• Websites

• Business Card Printing

• Brochure Printing

• Catalogue Printing

• Digital Colour Printing

• Offset Printing

• Poster & Plan Printing

• Business Stationery Printing

• Account Management

ABOUT KWIK KOPY

OUR SERVICES INCLUDE:

Kwik Kopy is a leading provider of graphic design, print, web and 
marketing services. We deliver practical advice, graphic design and 
advanced online access to provide superior communication products to 
enhance your business. 

Our promise is to deliver the highest standards of excellence in both 
the quality of our product and service. We can help you maximise your 
marketing dollar with attention to detail in design, web and print that will 
ensure you leave a memorable impression with your target audience.

Kwik Kopy has a proven track record of creating highly effective solutions 
across a wide range of business and industry sectors. Our goal is to be the 
most reliable supply partner you work with.

Our team provides a blend of friendly advice together with design, print 
and digital expertise all aimed at helping you achieve the best results for 
your business.

kwikkopy.com.au

REQUEST A FREE WEBSITE AUDIT

CONTACT US:
P  1300 251 787

www.kwikkopy.com.au
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